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Data Source : Desktop only
= comscore Geography :  Taiwan
Time Period : November 2023
Key Measures Tamget: HHI TWD: 1,200,000 or more
News/Information - Business /Finance News [w/Dup.] Media : Newsi/lnformation - Business/Finance News [w/ Dup]
Date: 11912024
©2024 Comscore, Inc
Enti " Composition | Composition
Row Typg Meda Ingex Indox PV
Tofal Internst._HHI TWD- 1,200,000 o mors 700) "g"{E I"'_‘ 3:= *3_5 = _5( )
Mews/Information - Business/Finance News &7 Eﬁ ¥ t ~ = BT EE =] 130
1 [M] |HKET.COM 146 1+
2 SWEEKLY.COM.TW Main (COmPOSItIOH Index (UAY))]
= B A E KA L2085
4 [FI [HISTOCKTW 116 WY =}
——_—an ——— -r-’ S
6 Pl |Commonwealth Publishing Group 105 E_1 = HE E/J ¥ﬁ Eﬂ Ej +E ﬁ$ ﬁg “‘H HE
Z ] Cou T =
(] ] [WEALTH.COM.TW 95
9 [Pl _|WANTGOO.COM 94
10 [Pl _|CnYES a3 — =
" [M] |CNYES.COM 93 =
12 [C]_[Yahoo Finance Network 92 Tjﬁg Jﬁ F;E *‘I‘ HX =) (12 3)
13 BUSINESSTODAY . COM.TW. 92|
RN R EET = (Composition Index PV)
15 [E] |Globe Alliance Business & Finance %0 ﬁ % ﬁz LIQ 1 2 L/{ J: }‘j :Ié
16 [P]_|EARNING.TW 89 H m )\ O L =]
17 [Pl |[YOUWAF.COM 88 o
e : B ERS M EBREE -
19| [6] [Yahoo Taiwan Finance &7 EI R EERZ = T
20 [Pl |[MONEY-LINK.COM.TW 86
21 [S] |Yahoo Finance 86 g2
22 M] |MAMNAGERTODAY .COM.TW 85
23 [ BUSINESSWEEKLY COM TW Wealth 84
24 [Pl |INVESTING.COM a3
25 | [Pl_|MONEYDJ.COM a1 78
26 M]_[CW.COM.TW 75| Exll

ERZRIE : Comscore_Segment Metrix_Key measures 2023.Nov

VAR =
[ /= HY

xIESEEREE

20234 F KB EMBE MR

B

BRAND TRUST SCORES

Only the below brands were included in the survey
It should not be treated as a list of the most or least
trusted brands as it is not exhaustive

Brand Trust Neither Don't Trust
Business Weekly 55% 36% 10%
ChmaW(CTV) News 45% 39% 16%
Chinese Television System (CTS) News 42% 2% 17%
CommonWealth Magazine 54% 37% 9%
EBC New; 46% 40% 14%
Economic Daily 51% 40% 9%
Ettoday.net 46% 39% 14%

VFormosa TV News 387“;07 73 50}0 2770/;
Liberty Times 38% 36% 26%
Public Television Service (PTS) 55% 35% N%
Sanli News 35% 35%

Reuters

Storm Media 34% 42%
Digital

' News 45% 4%

T\/ BS News 51% 37%

United Daily 45% 4H1%

Q6_brand trust. How trustworthy would you say news from the

brands is? Please use the scale below, where o is ‘not at all rrusmw|
101 mplete: ustworthy” Details: 6-1 ded as Trust,
Neither, o-4 cod s ‘Don't trust” Those that haven't heard

were excluded. Whether respondents con
subjective judgement, and the scores are aggregares of publ
an objective assessment ofu nderlying trusowe "hl’\—ss
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_'--'_ [ G mEmeE SEETE 978 ¢ BIRRY AREN AHFH R
(P) (L) (C) (S)

E ﬂf“ 2024 B HHREARIPHBHRE 7 I 1 mEET (Egg‘f:,',") 3,035 1,743,065 69,025 175,560 4,439,495 1,463

r o N PIIPRSLLOS MR 1,950 1,343,887 79,266 60,561 2,606,776 1,337

- ry g 3 voeue  YOSUuE 7,100 14816563 85316 | 306,722 9315845 1312
: o, Cheers Cheers:

5& 1ﬂ ¢|: ;X m _% IE EE g E . 4 ETHA  BREETIEA 2,100 599,708 24,189 129929 2,433,919 1,159

5 KT *V?;ﬁﬁ 230 80,660 1,497 12,783 255821 1,112

. i - wRABT

AFq ti pr =3 —1 e 6 #REAST MANAGER 2,237 511,419 28,836 134,825 2,437,160 1,089
= ILE o [ EHET (FB.com) o - teday

T 9'_'_ Hi-;_ HLUL}ZH 715\ v | % :g F e —— o= el 7 BFRT  BFXRT 2,594 733,020 27,708 142,712 2754524 1,062

B3 kL

TE [u]u] g RILEE 22 D 2. U B Newow BEAR MR WK ese - 8  HMFXF ﬁ;i; 740 188,494 5990 40,201 747,047 1,010
sa2 5 om = s== O — 5

T&ﬁ \E ATA E J,E',k_\ E/‘J W = % RAA Hg 9 5@ Skl 7,370 2,510,108 217,924 203,858 6,467,806 878
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